L

» / 3
B “ { " i
QuNA FLEUGE

~hanagoromo ~

__b %%t 5‘

‘TE %@ D HF

ARERSExNLF IN—I a

POP-UP STORE

TRERE AR IB=0F—vYarvar—2
5.9 Tue —— 5.15 Mon

N

1. fE 47 4R Bk
2NFIN =22 FNTF N Tay T

PAY
R 4
TR~ 1
BEEE03(3462) 0111 KX

Y CHLS KT, $ 2k — AN — V&SRS, www.seibu.jp




“hanagoromo -ft4K-"uk
HoRDDEWBEPIEEHES .

ENDH L WISRL—Y 3 VORETT,

PRESEXVF IV —Ta

POP-UP STORE

% 8 201746 5HOA (X)~15H(A)

<TERHERICOWT>

wrem | BHOFM 0B~ F .05 8l B~48. 058D B~8%
KBOLYEE—H3045
% | PHEE S AR =T R YAy AR—2

[57Fv/3v=7rh-FRARKNME]  [—BfHEk]

g 2 0480m@R) ivesis 10,800m (BR)
¥UHrFT -y H—FIZTASZWEZTE, & HEIMMKIC TSI 2720 5.
BZADETOTRET. ZABSS5,400M (B3R) ICTTB M7 5,

[FRFH] BERTOZTFHBERAREIET,
SFRITER O PR BESEF T3V F 7=V 2HPI) THEELEE v,
http://luna-fleuge.jp

[HEHR] BAKBICT Ay 7ICEEBRNI7ZE, (FHREE)

G DOANRYPTORKMER G ~NYF (HF) JORLRVET
KO LS THRBR G272 E T .
HEOBIIATATL =R Ty I A% EMBDFFIWHL TS,
X100 DA EEHILE L, TERA I ALHIET .

MEEEEREN T 2720, TULVF =120 W THFICT AL SV,
HKEORSSm Lo HBTHRB T ET .

B H &
- 3

BHeE LS — T2 TSI gy
WIS CTITIT—EF — 7D TAT 2202 TBYE T,
FOHF TN LL TS0 AR MOBEVROWA2Z21FF T,

eEKITOVWTOBHVADLE

YUY TER IR X
X hanagoromo@luna-fleuge.jp = 3
Q 03-6228-7310 3
OV TN —Y 2 HP
http:/luna-fleuge.jp

Q@ wrow-va|

instagram [ Facebook

LINE

@lunafleuge https:/www.facebook.com/

lunafleuge japan

i .\\\\h\%}

KT =574 AT

A T2

Chihiro Seiwa

FET Ty arETF N BT 2T AT
ETNSHEDHTTT—T —T 4 Abs
20144E I AERCHBERILF 7V —2 2%
RALLE L OE T VAR A~ OTER SR
[Glo¥N

20164 AR TO NI
AERAEEERL THHHITE | R AFRL TV
TN—=T 2D BRI R

POP-UP STORETOBFET AT LD
ELIMNROANTF VT AT LAOTHA 2,
T5T=T L VAN TTN B,

CITATION
JAPAN

DESIGNING STRATEGY

oS 3

LUNA FLEUGE

PR BATE
R OTEN
SHIFREFH LTS

[A~%]

P LOFs ~“F 2 9lk¢
[H-#ikH]

F i LOFRE ~F 74 8 Ik¢

O

SEIBU
G

N PAY
L <
e

EE03(3462)0111KKER

www.seibu.jp

S




